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MORE THAN FALCTS.

TeHOeHUMM pbIHKa 3alWMUTbl pacTEHMMU NO faHHbIM
uccnegosaHusa AMMUC 2012 (noneBble KynbTypbl)
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PermoHanbHoe pacnpeAeneHue BKLEFFMANNGROUP
MccnenOBaHHblx XO3HMCTB MORE THAN FALCTS.
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Noﬂhem Caucasla o =1 Konuyecmso obcrnedosaHHbIx xo3aticms = 2200
Konuuyecmeo nozudeckux uHmepsbo =8360

Interviews

Pervox MoceBHas nnowagb (ra)  ObcnepoBaHHas nnowaab O6cnegoBaHHas nnowaab (%) Kon-Bo uHTepBbLIO
(ra)
3epHoBble 40 480 330 5053 599 14% 4887

Kykypy3a 3379 186 593 601 20% 809
MoaconHevHUK 6471765 652 801 11% 646
O3umbIn panc 344700 71275,50 23% 115
flpoBoMn panc 1107 410 126 614 12% 269
Cosn 1469 976 331701 25% 215
CaxapHas cBékna 1137213 305439 28% 274
Mopox 1279 235 232 627 19% 617
Kaptodens 388 923 67 140 21% 380
MacnuyHbIn NéH 597 800 125 856 22% 148
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PbIHOK CpefiCcTB 3aluThl pacTeHuit B PO

_ N
Poccusa — cTaTucTMyeckue AaHHble BKLEFFMANNGROUP

Ha 0CHOBe [aHHbIX PocctaTta (PeaepanbHoin cryxbbl rocygapcTBeHHON cTaTucTuku) 2008 - 2012 MORE THAN FACTS.
TOMNBKO CENbCKOXO3ANCTBEHHbIE NPEeANpUATUS 1 hepmMepcKue X03a1MCTBa

MoceBHas nnowaab CenbCKOX03ANCTBEHHbIX KynbTyp B Poccun 2008-2012, MnH. ra
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3epHoBble MoaconHeyHuk Kykypy3a Panc Cosn CaxapHas cBekna
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® 3epHoBblE

MoaCONHEYHMK
' [nowaan 3epHOBbIX KynbTyp, KyKypysbl, CoM W panca
Kykypysa HEeMHoro yeenuuunacb. [lnowaan nog NOLCOMHEYHUKOM U

® Panc CaXxapHOU CBEKITION YMEHbLUWITNCH.

m Cod

74%

® CaxapHas cBekna
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PbIHOK CpefiCcTB 3aluThl pacTeHuit B PO

A H
O6wwuu [{bIHOK Mo TMNam CPeacTB 3aWuThl SR EFFMANNGROLUE
pacteHun (nonesble KyNbTypbl) R T e
Bce naHHble B % OT 0bopoTa
2012 / 2011
Mepbuumnabl n
P
Mcermast erggg::pbl upgyroe ®yHrMuMAbI 0
9% \ 0% 0 WHcekTMumMAabl N
w / ®OyHruumabl
HecenekTuBHbIe / 16% PerynaTopb! pocta 7
repouumabl
2% ‘ Apyroe A
B uenom A

/" CeneKTUBHble __
repouumabl

OOwmit pbIHOK B MIH. pybnei:
* [epbuumabl +5%

* OyHrnumapl +0,5%

* WHcektnumapbl +33%

* PerynsaTopbl pocTa -39%

o [Ipyroe +15%

* B uenom +7%
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PbIHOK CpecTB 3alwuThbl pacTenuin B PO

Y H
OOWMIM pbIHOK NO KyNbTypam R EFFMANNGROL D
(noneBble KynbTypbl) o e
Bce naHHble B % OT 0bopoTa
2012 /2011
Panc APOBOM a5 o3umblii Mwenuua spoBas 7
3% 1%
OBec MweHuya o3umasn N
to, Poxb Kykypysa v
CaxapHas cBekna AumeHb ApoBOH A
AumeHb o3um 22% flumeHb 03MMBbliA Z
1%
AumeHb Ap Osec 7\
_ MoaconHeyYHnK Poxb b
: 10%
Panc sipoBo#n 2\
\ Panc o3umblit AN
Kykypy3a A
Fpox rzlf,’/:-'eBo" CaxapHas cBekna v
MopconHeyHuk N
__________ X Cosn -
e - L 20 pox nonesow N
¢ MuweHnua o3umas ' Cos AN
25% ) MweHuua spoBasn
___________ 12% B uenom A
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KLEFFMANN follows the *Code of Ethics of ESOMAR/ICC (European Society for Opinion and Market Research/
International Chamber of Commerce), found in the website www.kleffmann.com.

|
BEKLEFFMANNGROUP

MORE THAN FALCTS.

AneknepoBa EneHa AnnrangaposHa

agrostat@agrostat.info

»- “The success of the research depends on the trust of the interviewee so that information is given honestly and objectively without undesirable interference or any
disadvantages for the interviewee. It is based on volunteer cooperation. The primary code to direct this relationship was elaborated by the European Society for Opinion and
Market Research (ESOMAR) in 1948. After many revisions, the International Chamber of Commerce (ICC) and ESOMAR unified their codes in 1976 and published one coée in
1977, which was revised in 1986. After many changes in the international business scenario a new code was published in 1994 which remains valid today.”


http://www.kleffmann.com.br/
http://www.kleffmann.com.br/
http://www.kleffmann.com.br/
http://www.kleffmann.com.br/
http://www.kleffmann.com.br/
http://www.kleffmann.com.br/
mailto:agrostat@agrostat.info

	Тенденции рынка защиты растений по данным исследования АМИС 2012 (полевые культуры)
	Региональное распределение исследованных хозяйств
	Россия – статистические данные�на основе данных Росстата (Федеральной службы государственной статистики) 2008 - 2012 �только сельскохозяйственные предприятия и фермерские хозяйства
	Общий рынок по типам средств защиты растений (полевые культуры)
	Общий рынок по культурам �(полевые культуры)
	Слайд номер 6

